
Farmer Survey Results 
Respondents:  134 
 

Survey Open:  Sept 1, 2013 - Jan 31, 2014 
 

Outreach methods: Ag Coms, Farmers Markets, PV Grows, 
CISA E-Newsletter, Mount Grace Direct Mail, Ag Com 
Conference, Mass Maple Producers Meeting.   285 farmers 
contacted directly by FRCOG via mail, email, and/or phone.  

Be sure to check out the 
last two pages to see the 
projects that are in the 

works as a result of these 
findings and other 

outreach.   
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General Farm Info 
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Q1: Where is your farm primarily located? 

Note: All maps in this 
document show responses 
by town, but not by 
geographic location of 
individual farms. 
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TOP TEN RESPONSES: 

General Farm Info 

# of Respondents 

130 Answered 

4 Skipped 

 

Q2: What products are currently grown or raised on your farm?  
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General Farm Info 
130 Answered 

4 Skipped 

 

Q2: What products are currently grown or raised on your farm?  
  

# of Respondents 

ALL RESPONSES : 

OTHER 
Product # 

cheese 2 

corn silage 1 

Emu 1 

Wood products 2 

garlic 1 

Goat 5 

herding dogs 1 

ice cream 1 

mushrooms 1 

Nuts 2 

Oxen 1 

straw 1 

tobacco 1 

Turf and straw 1 

turf, straw 1 

Bees 1 

Wool crafts 1 
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General Farm Info 
Q3: What was the total market value of agricultural products sold by  
your farm in 2012? 105 Answered   /   29 Skipped 

54% 
below 
$25k 

46% 
$25k 
and  
up 

# of Respondents 7 



General Farm Info 

128 Answered 

6 Skipped 

 

Q4: How many farm workers including family members typically  
work on your farm annually? 
  

  

Part time 

seasonal 

Full time 

seasonal 

Part time 

year round 

Full time 

year round 

Just myself 3 5 14 25 

2 to 5 21 11 34 34 

6 to 10 9 5 1 0 

11 to 25 1 5 0 1 

26 to 50 0 0 0 0 

> 50 0 1 0 2 Q5: How old are you? 

125 Answered 

9 Skipped 

 

25 to 44 

45 to 64 
65 to 74 

# of Respondents 
8 



Marketing  
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Selling Your Products 

Q6: Where are your products sold? (check all that apply) 112 Answered   

22 Skipped 
OVERALL: 

# of Respondents 10 



112 Answered   

22 Skipped 

Selling Your Products 

Q6: Where are your products sold? (check all that apply) 

Pick-
your-
own 

Our own 
farm 
stand 

Farmers 
market CSA 

Direct to 
restaurants 

Direct to 
other 
farms 

Direct 
to 
stores 

Direct to 
institutions 

Direct to 
schools 

Wholesale through 
distributors or 
farmers' coops 

Ashfield 1 6 1 1 1 5 8 1 1 1 

Bernardston 1 3 1 1 1 1 2 0 0 1 

Buckland 0 4 1 1 1 2 2 1 1 1 

Charlemont 0 0 1 1 1 0 0 1 1 1 

Colrain 0 3 1 1 1 1 1 0 0 1 

Conway 1 2 1 1 1 1 2 0 0 0 

Deerfield 1 5 1 1 1 4 3 1 1 1 

Erving 0 1 1 1 1 0 0 1 1 1 

Gill 2 2 0 1 1 1 3 0 1 1 

Greenfield 0 1 1 1 1 1 1 1 1 1 

Heath 0 3 1 0 0 1 3 0 0 0 

Leverett 0 2 1 1 1 0 0 1 1 1 

Leyden 0 3 1 1 1 0 4 1 1 1 

Montague 1 5 1 1 1 3 3 1 1 1 

New Salem 1 1 1 1 1 0 0 1 1 1 

Northfield 0 2 1 1 1 2 4 1 1 1 

Orange 1 8 1 1 1 2 0 1 1 1 

Other 2 2 1 1 1 2 6 1 1 1 

Shelburne 2 4 1 1 1 2 5 1 1 1 

Shutesbury 0 0 1 1 1 1 0 1 1 1 

Sunderland 1 1 1 1 1 4 3 1 1 1 

Warwick 1 3 1 1 1 2 1 1 1 1 

Wendell 0 1 1 1 1 1 2 1 1 1 

Whately 2 5 1 1 1 1 2 1 1 1 

Other 2 2 4 4 2 4 6 2 1 3 

BY TOWN: 

# of Respondents 
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Q6: What marketing programs or certifications do you use? (check all 
that apply) 72 Answered   /   62 Skipped 

Selling Your Products 

# of Respondents 
12 



Q6: What percent of your products is sold within Franklin County? 
118 Answered   /   16 Skipped 

Selling Your Products 

# of Respondents # of Respondents 
13 



                

  

I can get a 

better 

price 

elsewhere 

I can't find 

new places 

to sell my 

products in 

F.C. 

I don't have 

time to look 

for new 

markets 

I need 

product 

development 

or marketing 

assistance 

I think the 

local 

market is 

saturated in 

F.C. 

It's difficult to 

sell to 

institutions / 

schools in 

F.C. 

Many people 

can't afford to 

buy local 

produce in 

F.C. 

Less than $1,000 1 1 1 2 1     

$1,000 to $2,499 1 1     1 1 1 

$2,500 to $4,999 1   2 2 2   5 

$5,000 to $9,999 4 2 3 2 3   3 

$10,000 to $19,999 3 2 7 1 1 2 5 

$20,000 to $24,999         1   3 

$25,000 to $39,999 2 1 2   3   1 

$40,000 to $49,999 1 1 2 1 1 1 2 

$50,000 to $99,999 2 3 3 1 3 3 2 

$100,000 to $249,999 1 2 1       1 

$250,000 to $499,999 1 1 2   1     

$500,000 or more 4 5 1 1 1 4 1 

  21 19 24 10 18 11 24 

74 Answered   /   60 Skipped 

Selling Your Products 
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# of Respondents 

Q: What are the barriers to your farm selling more products in Franklin County? 

BY TOTAL MARKET VALUE: 
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Q: Does your farm sell or donate any products through any of the 
following programs ? (check all that apply) 

61 Answered   /   73 Skipped 

Selling Your Products 

# of Respondents 

My farm sells or donates products to 
a food pantry, food bank, or senior 
center 
 

My farm accepts EBT/SNAP/food 
stamps through our farmstand, CSA, 
or farmers' market 
 

My farm offers a discount CSA share 
to low income customers 

 
My farm participates in CISA's Senior 
FarmShare program 

 
My farm sells or donates products to 
one or more K-12 school(s) 
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Produce-Specific 
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1ȡ 7ÈÅÒÅ ÉÓ ÙÏÕÒ ÆÁÒÍȭÓ ÐÒÏÄÕÃÅ ÐÒÏÃÅÓÓÅÄȩ ɉÃÈÅÃË ÁÌÌ ÔÈÁÔ ÁÐÐÌÙɊ 

Produce Specific 

# of Respondents 

61 Answered   /   73 Skipped 
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Q: If you would like to process more of your produce (value-added 
products),  what is keeping you from doing so? (check all that apply) 

44 Answered   /   90 Skipped 

Produce Specific 
T
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Need more 

farm laborers 

to help process 

produce on my 

farm 

Need to upgrade 

or purchase new 

equipment / 

facilities to 

process on my 

farm 

Need heated 

washing and 

packing space for 

winter 

There are too 

many 

regulations to 

navigate 

My farm is too 

small to use a 

processing 

facility 

It is too 

expensive to 

use a 

processing 

facility 

Less than $1,000   1     1   

$1,000 to $2,499   1   3 4 3 

$2,500 to $4,999         3   

$5,000 to $9,999   1       1 

$10,000 to $19,999 1 3 1 2 2 1 

$20,000 to $24,999         2   

$25,000 to $39,999 1 2   1 4 3 

$40,000 to $49,999   1 1     1 

$50,000 to $99,999   3 1 1   2 

$100,000 to $249,999   1         

$250,000 to $499,999 1 3 1 1 1   

$500,000 or more   3   2     

TOTALS 4 21 4 12 19 12 
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30 Answered   /   104 Skipped 

Produce Specific 
Q: What type of  fruit and vegetable processing services or facilities 
do you need? (check all that apply) 

Cleaning, coring, 
trimming, etc 
 
Pickling 

 
Canning or bottling 

 
Freezing 

 
Packing 

Type of Processing 

Area of 
concentration 

Note: All maps in this 
document show responses 
by town, but not by 
geographic location of 
individual farms. The stars 
indicate 1 farmer. 
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Dairy-Specific 
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14 Answered   /   120 Skipped 

Dairy Specific 
Q: If there was a dairy processing facility in Franklin County, what 
would your level of interest be in the following? (check all that apply) 

1 of Unknown location 

1 of Unknown location 

2 
1 

1 1 

1 1 

1 
1 

1 
1 1 1 

1 1 
1 1 

1 
1 2 2 

1 
1 

2 

2 

14 Answered   /   120 Skipped 

Note: Number in circles on map 
indicates number of farmers responding 
to each  item. All maps in this document 
show responses by town, but not by 
geographic location of individual farms. 

Area of concentration 
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Meat-Specific 
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Meat Specific 
Q: If the Western MA Food Processing Center permitted users to 
process meat, how interested in using these services would you be? 

60 Answered   /   74 Skipped 

# of Respondents 23 



61 Answered   /   73 Skipped 

Meat Specific 

Q: Please indicate your level of interest in the following options:  

  
Highly 

interested 

Somewhat 
interested 

Not at all 
interested 

An organization or clearinghouse that could convey producer concerns 
and interests to processors 12 21 20 

A service that would hold peak-season slaughter slots for last-minute 
scheduling (for an additional cost) 11 14 29 

A transportation or logistics service that would provide shared transport 
of animals from slaughterhouse to  different post-slaughter facility 12 13 26 

Value-ŀŘŘŜŘ ƳŜŀǘ ǇǊƻŎŜǎǎƛƴƎ ŀǘ ǘƘŜ CǊŀƴƪƭƛƴ /ƻǳƴǘȅ /5/Ωǎ ²ŜǎǘŜǊƴ 
Massachusetts Food Processing Center 23 22 15 

Note: This question is based upon recommendations made in 2013 CISA Meat Study. 

# of Respondents 
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Meat Specific 
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Unknown location 
Unknown location 
 

 

Q: If there was a small-batch poultry processing facility in the 
region, what would your level of interest in it be? 66 Answered / 68 Skipped 

Note: Number in circles on 
map indicates number of 
farmers responding to each  
item. All maps in this 
document show responses by 
town, but not by geographic 
location of individual farms. 
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