
12 trips = 504 miles/year

  14.5 hrs saved! 
  25 g. of gas or $60 saved!**

**based on trips made from Heath to Adams or Greenfield, and average 
fuel economy of 20 mpg and average fuel price of $2.35/gallon

It adds up!

Food AssessmentCommunity

What is this 
project’s 
purpose?

SKIP A TRIP! Imagine being able to make less trips down the hill to the supermarket. This is the 
idea that helped spur this project, led by the Heath, Colrain and Charlemont Agricultural Commissions.

TO SHAPE PRIORITIES

Findings help Ag Comms 
determine focus for 
the coming years

TO IMPROVE ACCESS

Help provide more 
local food 

to residents

Average 
grocery store 

round trip

42 
 miles!

Heath

Supermarket

How long is a 
supermarket trip 
for those living 
in Heath?

for the Heath Agricultural Commission with the Towns of Charlemont and Colrain

What might it mean to skip 
a trip to the supermarket?

Just think...if 100 people did this, 
the $6,000 saved yearly could be 
spent on local food!

For Charlemont, it’s about 36 miles round trip. 
For Colrain, it’s about 19 miles round trip. 

152 people* took 
the survey

TO ANSWER QUESTIONS
- What goods do people want?
- What resources do farmers

and producers need to 
produce more?

  Charlemont = 1,227
      Colrain = 1,641

      Heath = 690

How many 
people live in 
each town?

Heath 50%

Charlemont
29%

Colrain 17%

Other 4%

Consumers 
135

Producers 
26

Other 
2

*Some respondents identified as both consumers and producers2.35/gallon
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what we found out from consumers 
% of food purchased at supermarkets:

Top 5 food products purchased:116 respondents

116 respondents

Why respondents don’t buy more local food:

Factors that would help respondents buy more local food:

Food-related resources 
respondents would use:

85 respondents

Interest in sharing land with a producer for food production:

43 respondents

112 respondents

• Apples
• Other fruit
• Vegetables
• Berries
• Eggs

• Milk
• Chicken
• Cheese
• Honey
• Cider

• Low-cost farm share (86)
• Free surplus produce (62)
• Food pantry (50)
• Free meal program (42)
• Church-based food shelf (28)

104 respondents

109 respondents

• Workshop on cooking, storing, 
preserving fresh foods (76)

• Garden tool lending program (62)

• Education on my own property on 
planting, growing, raising food (64)

• Education on planting, growing, 
raising food (74)

• Community garden plot (35)

Other resources 
respondents 
would use:

113 respondents

Who’s a 
consumer?

Top 10 foods 
respondents 
would buy 
more of 
from local 
producers:

Anyone who buys 
and/or eats food
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what we found out from producers 
Top foods producers 
would like to produce 
more of: Income from food production:

23 respondents20 respondents

Top barriers to selling more products:Top barriers to processing more products:

Interest in equipment:

19 respondents

Interest in cold storage:Interest in processing facilities:

8 respondents

Need for additional land:

• Berries (4)

• Beef (3)

• Eggs (3)

• Herbs (3)

• Honey (3)

• Pork (3)

• Vegetables (3)

Who’s a 
producer?

Top barriers to producing
 more products:

13 respondents

19 respondents

# of producers interested in poultry processing facility:

very 
interested

(5)

 
interested

(6)

 
somewhat
interested

(2)

17 respondents

14 respondents

14 respondents

A farmer, 
grower and/or 

processor
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potential connections and next steps 

Sign up here for our
producer directory!
Coming this fall!
The Agricultural Commissions of Heath, Colrain and 
Charlemont will be publishing a producer directory in 2017.

The directory will help producers market more of their products 
locally and will help locals find their products more easily.

Findings Next steps Potential people / organizations

SUPPLY/DEMAND:
Top items purchased at the supermarket are being 
produced locally.

Provide better marketing of local products, such 
as via a directory. Ag Comms, FRCOG

People say they would buy more local goods if they 
were available.

Provide this information to stores in the are so 
they might carry more local products.

Ag Comms, Greater Shelburne Falls 
Area Business Association

Consumers cite affordability as the #1 barrier to buying 
more local products.

Provide data or other information on buying 
products in season and affordability. Ag Comms, CISA, FRCOG

Consumers say they would buy more local apples, ber-
ries, vegetables, eggs, and more, if the products were 
avaialble. 

Provide these findings to all producers, to help 
them plan what they could increase planting and 
selling.

Ag Comms

Consumers say they would like a nearby farmers mar-
ket and/or longer hours for their farmers market.

Publicize location and hours of existing farmers 
market. Determine if another market and/or 
increased hours are feasible.

Ag Comms, farmers market vendors

Consumers say they would like access to a low-cost 
farm share.

Share this information with producers and 
determine if there is funding or other resources 
to help offer low-cost farm shares.

Ag Comms, producers

Producers say they need help with marketing and ac-
cess to businesses, schools and other institutions.

Provide workshops and other information 
to producers on product development and 
marketing.

CISA, FCCDC

LAND:
There are a number of residents who say they are 
willing to allow farmers access to their land for farming. 

Connect willing land owners with farmers 
needing more land. Ag Comms

PROCESSING / EQUIPMENT:
Some producers say they need access to a commercial 
kitchen to process more of their products. 

Provide information to the public and produc-
ers on commercial kitchens in the tri-town area. 
Information could be included in the directory.

Ag Comms, FRCOG

Some producers say they need access to bird process-
ing and other equipment.

Provide information to the public on existing 
equipment. Information could be included in the 
directory.

Ag Comms, FRCOG

Some consumers are interested in seed and tool 
lending libraries, workshops on food preparation and 
other services.

Seek funding to set up lending libraries and/or to 
offer educational opportunities to residents. Ag Comms, FRCOG

REGULATIONS:
Some producers say regulations are keeping them from 
producing and/or processing more products.

Provide information to producers on education 
in the area that would help them navigate 
regulations.

Ag Comms, CISA


